
Strengthening

> The Experience

> Student Potential

> Career Opportunities

> The Foundation

Through our strategic  
plan, FOCUS 2011, we will 
strengthen Johnson & Wales 
University to ensure that 
we attract and retain highly 
motivated and demonstra-
bly capable students. As 
America’s Career University 
we will prepare them for 
professional success through 
academically rigorous,  
industry relevant and expe-
rientially based programs.

In fall 2007, Johnson & Wales University entered the second year of its current strategic plan, FOCUS 
2011. Our goal remains to launch our students into exciting careers, and create heightened industry de-
mand for our graduates. But FOCUS 2011 also emphasizes affordability and quality. Achievement will be 

measured by increasing retention and graduation rates, and by decreasing average student debt.
Campus presentations were held in October to continue the flow of communication around the plan, and 

university and campus leaders updated faculty and staff on our progress to date and highlighted next steps. 
The strong attendance, enthusiastic questions and positive comments reinforced our belief that JWU faculty 
and staff are working hard to collaborate and realize the challenging ambitions of FOCUS.

Each of us impacts the success of JWU and FOCUS 2011. We want you to actively participate in where 
JWU is going. In each issue, on these pages, we will highlight “FOCUS in action” through stories and images 
that bring our strategic plan to life. 

Online > Progress update posted at www.jwu.edu/focus2011  

Feedback welcomed: FOCUS2011@jwu.edu

Realizing Goals
By piya Sarawgi ’94, ’02 M.B.A.

Provost Designate 
Veera Gaul ’91 M.S. 
updating employees 
in October 2007 on  
FOCUS 2011 progress

As JWU nears the century mark, share in our 
enthusiasm and pride as we recount our univer-
sity’s rich and vibrant history. 

Johnson & Wales School of Business was established in 
1914. By the 1940s founders Gertrude Johnson and Mary 
Wales had graduated many students, and enjoyed a reputa-
tion within the local business community for excellence in 
education and job placement.

Shortly after World War II, one of their favorite students 
and teachers, Vilma (Gatta) Triangolo ’36, ’98 Hon. left 
Johnson & Wales to join her husband Edward Triangolo, 
stationed in San Francisco. A strong friendship grew be-
tween the Triangolos and fellow Navy officer Morris Gaebe 
and his wife, Audrey. This camaraderie would have a last-
ing impact on the school. 

In 1947, with the financial assistance of their families, 
the Triangolos and the Gaebes bought the school from the 

aging Miss Johnson. 
As veterans, Gaebe and 
Triangolo understood 
the potential of target-
ing returning service-
men eager to start 
businesses and embark 
on new careers. Thanks 
to the 1944 G.I. Bill 
of Rights, veterans ac-

counted for 49 percent of U.S. college enrollment, and the 
group geared up to serve their needs. 

In the tradition of the founders — “to teach a thing not 
for its own sake but for what lies beyond” — they added 
courses like business law, marketing and accounting. To 
attract and retain students they offered programs that would 
catapult them into exciting jobs upon graduation. 

JWU’s School of Arts & Sciences Professor Marian Gagnon has 
produced a documentary entitled “Johnson & Wales University’s 
Men of Vision.” The second in a series capturing JWU’s unique 
history, this DVD will be available in mid-2008.

	 100 Year 

Count Down

Dear Friends:

A belated Happy New Year. Like many, I seized the opportunity to connect with 
family and friends over the recent holiday season. A highlight was attending John-
son & Wales University’s Boston Regional Chapter Alumni Event in December. It 
was wonderful to reminisce, network and learn about people’s exciting plans.

At this time when some of our New Year’s resolutions are waning, I encourage 
you to join me in sticking to a simple yet rewarding resolution — to stay actively 
engaged with your alma mater.

It is an exciting time for JWU. We are striving to meet tomorrow’s challenges 
with FOCUS 2011, our action-oriented strategic plan. FOCUS emphasizes afford-
ability and quality throughout the university. We are in the second year of the plan, 
and as you read this magazine you will see that we are not only on track, but ahead 
of schedule, in many of the ambitious goals we have set. 

While we are achieving important milestones, we cannot continue to succeed 
without your involvement. Our alumni play an important and multifaceted role in 
our strategy. We need you to attend admissions events to tell students and parents 
about your success. We need you to hire our graduates, return to the classroom to 
share your experiences and spread the word about your JWU education.

Pledge whatever you can. We have all experienced the transformational power of 
education. Like many of us, our current students too struggle to afford their educa-
tion. It is up to us to ensure those in the next generation who want that opportunity 
can have it.

We are re-establishing alumni chapters and need you to lead and direct those 
efforts. We recognize that alumni interests are varied and change with the passage of 
time. We remain committed to offering multiple avenues to connect, be informed, 
learn, feel pride and give back.

A great university deserves a great alumni association. We want to draw each 
and every graduate into a lifelong connection with JWU and inspire you to connect 
with your alma mater. This year and for the years to come, resolve to strengthen 
your connections to JWU. You are a critical part of our university’s evolving story.

University President John J. Bowen ’77
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from the university president’s desk countdown
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Edward “Fair Eddie” Triangolo, left, and 
Morris “Mos” Gaebe




